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PART I CONSUMERS SERVED 

1. CONSUMERS 

Active Consumers from the Prior Year 29 
Active Consumers Carried Over from Prior Year 29 
Carry Over Consumers Served in Reporting Year 18 
New Consumers Started Since Beginning of Reporting Year 91 
Total Consumers Served 109 
 

2. INACTIVE CONSUMERS 

Moved 1 
Withdrew 5 
Died 0 
Met Goals 10 
Other 1 
Total Inactive 17 
 

3. ACTIVE CONSUMERS 

Total Active Consumers 92 
 

4. PLANS AND WAIVERS 

Plans Written 89 
Plans Waived 3 
Total 92 
 

5. AGE 

<14 4 
14-24 36 
25-59 47 
60+ 21 
Unknown Age 0 
Total 109 
 



6. GENDER 

Female 61 
Male 48 
Other 0 
Decline to State 0 
 

7. RACE and ETHNICITY 

American Indian, Alaskan Native 3 
Asian 11 
Black/African American  0 
Native Hawaiian, Or Other Pacific Islander 67 
White 23 
Hispanic /Latino of any Race or Hispanic/Latino Only 1 
Two or More Races 4 
Race and Ethnicity Unknown 0 
Total All Races or Ethnicity (B thru J) 23 
 

9. DISABILITY 

Cognitive 13 
Mental Health 22 
Physical 33 
Hearing 4 
Vision 26 
Multiple 11 
Other  
Total 109 
 

10. TARGET GROUPS 

TBI 10 
LD 2 
DD 1 
 

 

11. INDIVIDUAL SERVICES 

Advocacy/Legal 57 



Assistive Technology 51 
Children's Services (Under age 14) 0 
Communication Services 19 
Counseling & Related Services 62 
Family Services 10 
Housing/Home Mods./Shelter 68 
I.L. and Life Skills Training 90 
Information & Referral (I&R) Services 457 
Mobility Training 10 
Peer Counseling 86 
Personal Assistance 31 
Transportation Services 59 
Youth Services (14-24)  60 
Vocational Services  27 
 

12. ACHIEVEMENTS: SIGNIFICANT LIFE AREA 

Goal Set Met 
Self Advocacy/Self Empowerment 56 30 
Communication Goals 42 18 
Mobility/Transp. Goals 75 71 
Community-Based Living(Enhanced Independence) 49 20 
Community-Based Living(Diversion) 36 21 
Education Goals 41 20 
Self Care 64 31 
Information Access/Technology 73 60 
Personal Resource Mgmt. 44 13 
Relocation from Nursing Home or Institution to Community-Based Living 
(Transition) 

6 6 

Community/Social Participation 67 10 
Youth Services/Youth Transition 42 12 
Other 0 0 
 

13. COMMUNITY SERVICE HOURS 

Community and Systems Advocacy 66 
Technical Assistance 12 
Community Education & Public Information 18 
Outreach Efforts 49 
Collaborating and Networking 25 
Other 0 
Total Hours 170 
 



In the third quarter of the Fiscal Year 2025-2026, our Center demonstrated 
significant success in serving individuals with diverse needs across our 
community. A total of 109 consumers benefited from our services during 
this period, marking a successful engagement with both new and existing 
clients. We welcomed 91 new consumers while continuing to support 18 
individuals from the previous year. 

 

Our active consumer base boasts 92 individuals as of this quarter, with only 
17 individuals deemed inactive for reasons such as goal achievement or 
personal circumstances. This reflects our ongoing commitment to helping 
individuals achieve independence and reach their personal goals. 

 

The demographic breakdown of our consumers reveals a balanced 
representation across age and gender. Of those served, 61 were female 
and 48 were male, and we reached a wide age range, from those under 14 
to seniors over 60, demonstrating our inclusive approach to service 
delivery. 

 

In terms of disabilities, we provided tailored support to individuals facing 
cognitive, mental health, physical, and sensory challenges, ensuring that 
our services meet the unique needs of each consumer. The variety of 
services offered, including advocacy, assistive technology, and vocational 
training, allowed us to address specific life areas crucial for our consumers’ 
growth and independence. 

 

The achievements in significant life areas are particularly noteworthy. For 
example, our consumers made remarkable strides in self-advocacy, 
mobility, and independent living. Of those who set goals, 71 out of 75 
achieved their mobility and transportation goals, and 30 out of 56 clients 
reached their self-advocacy objectives. Additionally, our efforts in 



facilitating successful transitions from institutional settings to community-
based living resulted in a complete success rate for consumers seeking to 
relocate. 

 

Overall, the Hawaii Independent Living program is proud of its 
accomplishments this quarter, effectively empowering individuals with 
disabilities to enhance their independence, achieve personal goals, and 
participate more fully in community life. These results underscore our 
ongoing commitment to fostering a supportive environment for all 
consumers. 

We are excited to announce that our Center has been awarded a Ford 
Foundation grant to support individuals throughout Hawaii affected by 
recent storms. This funding will allow us to expand our services and 
provide essential assistance to those in need during this challenging time. 

 

With the impact of the storms being felt across our communities, we are 
committed to ensuring that no one is left behind. The grant will enable us to 
offer resources such as emergency housing support, mental health 
services, and assistive technologies tailored specifically to help individuals 
rebuild and regain their independence. 

 

To maximize our outreach, we encourage our network to refer anyone they 
know who may benefit from our assistance. Whether it's a neighbor, friend, 
or family member, your referrals will help us connect with those who need 
support the most. Together, we can work towards healing and rebuilding 
our communities across Hawaii. Thank you for your continued partnership 
and support in this important endeavor. 

 


